
 Author, speaker and consultant David A. Fields works with corporations and service providers all over the 

world who are seeking better results, higher ROI and lower risk when they turn to outside experts. He is 

considered the foremost authority on creating high-value, collaborative partnerships between service 

organizations and their customers. His highly acclaimed book, The Executive’s Guide to Consultants (McGraw-Hill, 

2012) consistently garners 5-star reviews and is frequently on Amazon’s bestsellers list in its category. 

 While David’s first book focused on the client/consultant partnership, the concepts and approaches he 

developed were quickly adopted across a wide spectrum of relationships between corporations and providers. 

As a result, David works with an impressive range of companies who wish to build more profitable, collaborative, 

strategic partnerships in industries ranging from technology (e.g., Isobar, Applied Materials) to healthcare (e.g., 

GlaxoSmithKline, King Systems) to basic industries (e.g. FMC, Royal Chemical). His scores of clients span the who’s 

who of corporations and providers from some of the world’s largest (e.g., Abbott Labs) to high-growth, smaller 

customers and vendors (e.g., Gebauer, Athlon). 

 Luminaries on both sides of the corporation/provider relationship praise David’s ability to forge better 

partnerships, with more consistent, lasting impact. “I love David’s work!” says Marshall Goldsmith, author of the 

New York Times bestseller What Got You Here Won’t Get You There. “Fields’ messages are delivered in the way 

that all executives would like our outside resources to do it: capably, with straight talk and incredible insight,” 

proclaimed Ralph Scozzafava, CEO of Furniture Brands. 

 Since buyers in every industry have started to realize the value of strategic partnerships, David is 

frequently asked to present to major associations of senior executives, such as the Sourcing Interest Group (SIG), 

the International Association of Contract Managers and the Public Utilities Management Association among 

others.   

 In addition, David writes monthly columns for IndustryWeek and Consulting Magazine, is a frequent 

contributor to national business media and his commentary and strategic insights have appeared in USA Today, 

CNN Money, Investor’s Business Daily, Philadelphia Inquirer, Advertising Age, BusinessWeek, SmartMoney, and 

dozens of other publications.  

 Prior to entering the world of consulting, David was named one of Advertising Age magazine’s 

“Marketing Top 100.” He holds an M.S. in Industrial Administration from Carnegie Mellon’s Tepper School of 

Business and a B.S. in Management, also from Carnegie Mellon.   
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